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On the Cover
This digital spring 2020 edition of Tomorrow’s Business Leader 
acknowledges the challenges and opportunities brought on by 
COVID-19 as they have impacted FBLA-PBL. Your PBL and FBLA 
National O�cers remain committed to serving you, connecting 
and networking online. Despite unprecedented roadblocks, we 
have been pleased to see our FBLA-PBL members embrace their 
“World of Opportunity.”
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Message from FBLA President

Dear Members and Advisers, 

Over the past couple of months, our nation and the entire world has experienced un-
precedented and challenging times as a result of the COVID-19 crisis. Despite this hard-
ship, FBLA’s members and advisers have shown perseverance, tenacity, and dedication. In 
troubling times like these, our leadership skills are evident. I have always lived my life by 
the phrase, “Tough times don’t last, but tough people do.” While I know that this is not the 
way anyone envisioned us ending our year, we will get through this together and we will 
emerge even stronger than we were before. 

It has been incredible to watch your resolve and creativity during this time. I am encour-
aged and empowered every time I receive an email about projects chapters are working 
on, or when I go on social media and see the ways chapters are still recognizing their 
members. Your commitment to becoming our nation’s premier business leaders is re-
markable and commendable. Even during these times, there are still ways to serve as a 
leader. You can complete levels of the Business Achievement Awards, start social media 
initiatives, or even make masks for members of your community. 

While I recognize that many in-person State Leadership Conferences were cancelled, many states have shifted to virtual formats. I 
would like to o�er a huge congratulations to members who placed in their competitive event, and a job well done to those who did 
not. Regardless of the outcome, you all are winners because of your passion to compete in competitive events during this time of 
uncertainty. 

Your National O�cer Team remains steadfast in our commitment to serving the members and advisers of FBLA. We remain easily 
accessible to all of you and would love to meet you all, even if those meetings have to take place over an online platform! Please 
continue to check the National Website and social media for new initiatives and resources that will ultimately allow you to explore a 
World of Opportunity! If you have any questions or need any assistance, please do not hesitate to contact us. We stand united in our 
e�orts to make your experience as amazing as possible.

As you have probably heard, FBLA-PBL has made the di�cult decision to cancel our in-person National Leadership Conference in 
Salt Lake City, Utah. This decision was made with safety as the number one priority. However, I am beyond excited and pleased to 
announce FBLA-PBL is moving forward with an interactive, engaging and exciting National Leadership Experience! This experience 
will provide many elements of our normal conference, including an Opening Session and a Closing Celebration! Additionally, your 
National O�cers––along with other leadership development professionals––will host workshops and panels designed just for you! 
Please join me from the comforts of your home at the 2020 National Leadership Experience! You are in for an amazing experience 
designed to allow you to grow as a leader. We have also opened this event up to any member, regardless if you placed at your state 
competition. Don’t miss out on this incredible opportunity to learn, grow, and even compete in a competitive event for a chance to 
win a scholarship check!

As I conclude this letter, I want to end by saying two words: thank you. These are di�cult times for all of us, but hearing from you all 
is what inspires me to continue to work to ensure that FBLA remains the greatest student organization in the world. Your safety is of 
utmost importance, so please remain safe and follow guidelines from health o�cials. Thank you for representing the best of what 
our nation has to o�er and thank you for continuing to believe in FBLA. It has been my greatest honor to serve and represent you all. 
Continue to light up the world and demonstrate your talents, skills, and passion.

Travis Johnson 

2019-2020 FBLA National President 
@TravisJohnson_9 on Twitter and Instagra

Click here to watch a video from your FBLA o�cers.
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Hello Members!

I hope you all have been staying safe and healthy during these times. Your safety is the 
utmost priority.

These are unique times for classes and student organizations - and we are doing every-
thing we can to meet you where you are. I encourage you to take a look at some of the 
latest resources we have released to support you. Perhaps the most important resource 
is our most recent eblast, which includes our latest video series, a new adviser resource 
packet, and much more. Visit our twitter, @PBL_National, for the latest information! You 
will also �nd updates regarding our national leadership conference and other relevant 
updates.

During these times, I encourage you to stay engaged with virtual volunteering opportu-
nities. Ellie Murphy published a great video on our #PBLVirtualConnection video series, 
available on in our Twitter bio. Here are some interesting opportunities she discovered:

 n Participate in March of Dimes Virtual Walks
 n Translation without Boarders (for those members who are bilingual)
 n And more!

For our college members, I also encourage you to �nd unique ways to grow your professional network! Recently, I’ve been reaching 
out to business professionals on LinkedIn to hear some insights about potential careers. I �nd that, more often than not, business 
professionals love to give back with wisdom! Check out a template message below:

Hi Mr/s <last name>!

I’m a(n) <major> at <university> who is interested in going into <industry> -- I’ve decided to take a year o� before entering  
to explore di�erent �elds of <industry>. (You can replace this sentence with information that’s more relevant

for your experience) I saw that we had a <similarity - this could be your school, experience, or more - be creative!> and I was  
hoping if we could chat to gain some insight into your experience serving as <their job and experience>. No worries if you  
are too busy!

All the best,

<your name>

Remember: be succinct, but show you’re interested! Although you may 
have some people who do not respond, the possible connections you can 
forge will be incredibly valuable to your career!

For our younger members still in high school, always ask parent permis-
sion before doing anything online. In anything you decide to do, please 
always remember to take care of yourself, and put your health and safety 
�rst. As always, please reach out to your 
national o�cers for any help or feedback. 
Send me an email at pblpres@fbla.org.

I hope you all stay safe!

Max Michel 

2019-2020 PBL National President
pblpres@fbla.org

Click here for a video message from Max and videos from your PBL o�cers.

FBLA-PBL is grateful for our FBLA  
and PBL National O�cers. 

Click on the slide decks for some  
of their re�ections and view their  
video messages today.
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Blueprint is Facebook’s global education and training 
program that empowers people to reach their goals 
on Facebook, Instagram and Messenger. People 
across the globe who have discovered Blueprint 
are developing their skills, testing their knowledge, 
and establishing themselves as experts in Facebook 
digital marketing.

What is Facebook Blueprint?
Demand for digital skills in marketing continues to 
grow. Research shows that the demand for digital 
related marketing jobs are growing 30% faster than 
overall marketing positions.1 In fact, digital marketing 
remains the top area of demand for marketing talent 
– ahead of creative services – with digital advertising 
being the most sought-after skills.2

Why are Digital Marketing Skills so important?

WH ERE DO I  BEGIN?

facebook.com/blueprint  /  instagram.com/facebookblueprint

Facebook Blueprint offers free, up-to-date 
educational content to build your skills. The content 
takes you through the basics of starting a campaign 
to analytics and reporting.
• Learn at your own place & time 
• Take a practice assessment and prepare to 

take the Facebook Digital Marketing Associate 
Certification exam

Get started with our free online content

Once you’ve taken our free online courses and 
practice assessments, schedule our associate-level 
certification exam and prove your mastery. By earning 
a Facebook Certification, you’ll immediately add value 
to your resumé by demonstrating you have industry-
ready skills in:
• digital marketing 

Earn a Facebook Certification

ARE YOU AN EDUCATOR/ADVISOR?

Our new Educators Portal gives educators access 
to free educational online and in-person content. 
Easily integrate modularized lessons into existing 
curricula and bring the world of digital marketing 
into the classroom. Our content provides full-
scope marketing training, experiential learning 
opportunities, and marketing case study analysis.

Create your free account on the Educators 
Portal and become part of our first feedback 
group: fb.me/FBLAedu

Start learning: fb.me/FBLAxFB

Earn your Facebook Certification:  
fbblueprint.com/associate

1. Source: ”Demand for Digital Marketing Skills Doubles” - Burning Glass Technologies; 2”Marketing Hiring Trends Report” by McKinley 
Marketing Partners (survey of 329 marketing professionals in the United States)

• Facebook’s marketing tools
• grasping these tools, recognized in the advertising 

and marketing industry

1

2

Prepare for your future 
with digital marketing 
from Blueprint

FAC E B O O K B LU E P R I NT CA N E M P OW E R YO U TO AC H I E V E YO U R CA R E E R G OA LS

In the past eight years, 
careers in digital marketing 

have grown more than 92% of employers are seeking talent 
with digital marketing skills, more 
than other marketing disciplines3/5
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CONNECT WITH YOUR FUTURE 
ON TALLO.
Tallo is a free online platform and app that students (age 13+) can 
use to showcase their accomplishments, skills, and goals. Use 
Tallo to get discovered by colleges and companies and figure out 
the next step that’s right for you!

WHY SHOULD YOU JOIN TALLO?

• Everyone has a skill, interest, or ability that someone else
is looking for. Tallo makes the connection. We’re talking
internships, jobs, apprenticeships, college programs, and
more.

• Stay organized! On Tallo, you can keep track of your activities,
accomplishments, awards, classes, and more.

• You’re more than just your GPA. Add videos, publications,
your favorite class projects, and anything else you’re proud of
to your Tallo profile!

• Export your profile to create a quick and easy resume.

• Connect with over $20 billion in scholarships and financial
aid! College is expensive, but Tallo’s here to help.

• Stay connected with mentors. On Tallo, you can share your
profile with mentors to get advice on how to put your best
professional foot forward.

GET STARTED AT TALLO.COM/FBLA

+

850K+
student users

2K+
colleges

20K+
high schools

FROM AND

400+
college & company

partners

$20 billion
in scholarships

THE TALLO COMMUNITY

SOME OF OUR PARTNERS

 Follow us on social media! @APPTALLO

Learn more at
TALLO.COM/FBLA
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Meet Kat Perkins 2020 NLE Keynote Speaker

Motivational Speaker, Entertainer, 
Humanitarian and Rising Star 
Foundation Founder 
Former FBLA State O�cer 
@katperkinsmusic 

Kat Perkins grew up in Scranton, North Dakota surrounded by a 
family of musicians and quickly knew at a young age that per-
forming is what she wanted to make her life career. After seeking 
as many opportunities as she could, including spending several 
summers as a main act on the Medora Musical stage, Kat fol-
lowed her undeniable drive and passion for performing and 
moved to Minneapolis, Minnesota to pursue music on a more 
professional scale. She quickly gained the attention of the local 
Twin Cities music scene by taking stages in the several projects 
and bands she formed over the years. The most successful being 
her rock band, Scarlet Haze, which went to open for Bon Jovi, 
amongst working with some of the music industry’s most well 
known acts. 

After a hiatus from performing due to vocal surgery, Kat made 
a musical comeback in 2014 by auditioning and appearing on 
season 6 of NBC’s The Voice. Kat turned 3 chairs during her blind 
audition, charted in the top 5 on iTunes several times with her 
stand-out performances on the show, and sailed to the �nals 
with help from her coach, Adam Levine. Being on The Voice 
brought new platforms of success and opportunities Kat’s way. 
She has since gone on an average of two military tours per year 
to perform for the troops overseas, sold out venues across Amer-
ica with a variety of themed performances and tours, and began 
going into schools to speak to students about following their 
dreams, living a Fearless life, and making a positive impact on the 
world. The praise Kat received from these presentations even led 
her to begin a nonpro�t foundation, The Rising Star Foundation, 
providing scholarships and opportunity for aspiring musicians 
while also giving back to the local community.

FBLA-PBL: This year’s FBLA theme is “A World of Opportuni-
ty.” Considering your own journey, what does theme mean 
to you?

Kat: This is a great theme! My motto has always been “dream it, 
do it,” and what I mean by that is we truly have a world of op-
portunity in front of us and I absolutely think that we can take 
advantage of all of the opportunity if we remember “if we can 
dream it, we can do it.” Work hard, stay focused, and step over 
the lines of self-doubt.  Keep yourself surrounded by people 
that support you and lift you up. Be brave and take the risks that 
make sense in the opportunities that present themselves. 

FBLA-PBL: You are a speaker, an entertainer, a humanitarian, 
and a foundation founder. In what ways have business skills 
played a part in your professional and personal growth? 

Kat: It took me awhile to realize that I would need more business 
skills than I ever thought in order to be successful in my journey 
as a singer, entertainer, and public �gure. Facing the challenges 
that I do in the entertainment industry has been signi�cantly 
easier when I put simple business skills and knowledge to use.  
Never underestimate the power of simple business plans, ac-
counting knowledge, and priceless leadership skills that drive 
success! 

FBLA-PBL: Is there any instance when you didn’t expect 
something to be so “business-minded” that might also sur-
prise someone else to learn truly is?

Kat: Absolutely! One of the great aspects of the entertainment 
industry is selling merchandise. In actuality, it can be the biggest 
money-maker in an entertainer’s life. Now if you know anything 
about marketing, this can be a huge success very quickly. With 
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COURAGE, CONQUER, COMMEND. We will explore these words 
and hopefully I can inspire with my backstory and examples of 
how being fearless has lead me to a life of success, happiness, 
joy, and unique experiences that I NEVER thought I’d have in my 
life! 

FBLA-PBL: Is there anything else you’d like to add?

Kat: The time is NOW! We get one shot at this life and if we don’t 
approach it fearlessly then we may not make the most of our 
time here on earth. Let’s all wake up and make the choice to be 
fearless and see what successes will fall into place with some 
focus and knowledge!

my business and marketing knowledge, I was able to almost 
double my nightly income in the industry and had NO IDEA how 
much of an impact it would make on my business! 

FBLA-PBL: As an FBLA alumna, what words of advice do you 
have for current students?

Kat: My advice is to never stop dreaming, never stop doing. Work 
hard. You WILL �nd success in whatever you want if you simply 
make smart decisions and learn from the mistakes that might be 
made. Be brave, set goals, pat yourself on the back for the things 
that go right in your life. Enjoy your successes! 

FBLA-PBL: Tell us about what NLE attendees can expect to 
hear from you about your FEARLESS life during your key-
note?

Kat: I’m bringing a very important message on being FEAR-
LESS to the attendees. We will focus on that fearless approach 
to life and business. I love to try to encourage people to de�ne 
the word fearless in their lives with the “3 C’s” to living fearlessly: 

Left: Kat Perkins,  Below: ND FBLA State O�cers in 1998
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Meet J.J. Ament 2020 PBL NLE Keynote Speaker

CEO, Metro Denver Economic 
Development Corporation
Former FBLA National President 
@jjament  

J. J. Ament is the Chief Executive O�cer of the Metro Denver 
Economic Development Corporation – the largest privately 
funded and governed economic development organization in 
Colorado. The EDC leads e�orts to recruit and retain companies, 
talented workers, and capital investment in the Metro Denver 
region of Colorado.

For three years running, U.S. News and World Report has named 
Colorado’s Economy as #1 in the United States. With experience 
in the private, public, and nonpro�t sectors, J. J. brings a unique 
combination of expertise to his role. A �fth-generation Colorado 
native, he grew up on his family’s farm and cattle ranch.  J. J.’s pri-
mary career was in investment banking, where he participated 
in more than $15 billion of transactions for projects throughout 
the United States.

A year after leaving Wall Street, he was named CEO of the Metro 
Denver EDC, serving an area that represents two thirds of Colo-
rado’s population and 75% of its GDP. Since his appointment, 
the Metro Denver EDC has helped facilitate the creation of more 
than 14,000 new jobs and over $800 million of capital invest-
ment in the region. He has worked with companies like Amazon, 
VF Corporation, Slack, Smuckers, United and Southwest Airlines, 
Lockheed Martin, Google, and many others. He has led multiple 
international trade missions on four continents – and has �own 
over 1 million miles on United Airlines alone.

He has been married to his wife Nicole for 25 years, and together 
they have a college-bound 18-year old and high school sopho-
more twins.

FBLA: This year’s FBLA theme is “A World of Opportunity”. 
Considering your own journey, what does theme mean to 
you?

J.J.: I grew up on a farm and cattle ranch in rural Colorado – now 
I literally travel the world to visit with companies and executives 
about why living and doing business in Colorado is so amazing.  
There is nothing at all out of reach for any of us.  It was FBLA-PBL 
that got me started expanding my horizons beyond my wonder-
ful rural roots into interacting in a truly global way.  

FBLA: You are a CEO with experience in private, public, and 
nonpro�t sectors. In what ways have business skills played 
a part in your professional and personal growth?
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 PBL NLE Keynote Speaker

a much smaller place as well - with a global interconnectedness 
that, especially now, is highlighting both tremendous strengths 
and serious weaknesses.  Plus, there is still so much we can im-
prove, that the sky’s the limit for what new graduates can ac-
complish.  

FBLA: What words of advice do you have for current stu-
dents?

J.J.: Nothing has lifted more people on the planet from poverty 
than capitalism and free enterprise.  Do not be bashful, but be 
proud about pursuing careers in entrepreneurship and the busi-
ness ventures of others.  You power everything that is needed 
to bene�t your family, your community, and the world.  There is 
also nothing inconsistent between free enterprise and care and 
compassion for our community and our world.  Every single dol-
lar available for philanthropy or our governments’ important pro-
grams must �rst be generated by the for-pro�t, private sector. 

FBLA: Tell us about what NLE attendees can expect to hear 
from you during your keynote?

J.J.: They will hear from someone who is enormously positive 
about the value and strength of American free enterprise to ac-
complish great things for the people of the world.  That working 
with an open and inclusive attitude is critically important - and 
that we have a responsibility to each other to improve our dia-
logue to allow for space between our individual vision for the 
world and its absolute collapse.  There are great opportunities 
and challenges ahead if we are willing to answer the call.

J.J.: Planning and execution are critical whether the initiative be 
in the private or public sector.  And non-pro�t doesn’t been non-
margin – so business skills are required there too.  When you get 
married and have a family – you’re essentially running a small of-
�ce with revenue and expense concerns.  If you’re doing it under 
stay-at-home orders, add IT and HR to the mix.  The hard and soft 
skills gained from education and extra-curricular engagement 
applies at home and at the workplace.

FBLA: Is there any instance when you didn’t expect some-
thing to be so “business-minded” that might also surprise 
someone else to learn?

J.J.: Corporate attraction relies far more on data than pretty pic-
tures, fancy videos, clever slogans - or steak dinners and expen-
sive wine.  Our response during the Amazon HQ2 selection, for 
example, was nearly 600 pages long – and most of it was data-
driven.  When helping build a region’s economy, recognizing 
unique strengths, primarily about the skills of our current work-
force and the tools we have to attract and grow new talent - are 
the underpinning for economic growth.   

FBLA: What inspires or encourages you about the future 
business leaders coming out college?

J.J.: Today’s graduates have lived most if not their entire lives in a 
digital world - where innovation has been happening all around 
them in real time.  No longer are folks just thinking about ‘getting 
a job’.  In many cases, new graduates are ‘creating the job’ or even 
‘creating the industry’.  This is enormously exciting.  The world is 
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InvestWrite

Henry Pike, a sophomore at Cameron High 
School, pitched a $2 billion investment plan 
to fund his dream of building a water treat-
ment plant that is environmentally friendly 
and �nancially sound. It was all in good, 
competitive fun. His �nancial plan was so 
compelling that it won him �rst place in Wis-
consin in the Fall 2019 InvestWrite® competi-
tion, a national essay contest.

As a member of the Cameron’s Future Busi-
ness Leaders of America (FBLA) organization, Pike and other 
members participated in the SIFMA Foundation’s Stock Market 
Game™ program, which teaches students about the economy, 
the �nancial markets, the role of investors, and how to make 
good investments. FBLA members then compose InvestWrite® 
essays individually to apply what they have learned using critical 
thinking, analysis, and creative writing.

“It is an awesome experience for him to use both his math skills 
in the stock market portion and his writing skills to share some 
of the things he has learned through his participation in Invest-
Write,” says his FBLA advisor and CTE teacher Cheryl Hopkins.

The InvestWrite competition requires students to write an essay 
describing a dream they hope to achieve. Essays lay out a �nan-
cial plan to pay for their dream with a pitch to a panel of virtual 
investors. To fund his dream, Pike indicated it would require a $2 
billion initial investment. “Shares would be sold to private equity 
investors to build up a capital base to fund the project. Bonds 
would then be sold to �nance the project and would deliver at 
least 6 percent returns for the �rst 10 years and at least 9 percent 
for the next 20 years.

“Overall,” Pike wrote, “investing in a water treatment plant is an 
environmentally and �nancially sound plan for ethics-based in-
vesting.”

Henry Pike and his teacher, Cheryl Hopkins, were honored on 
Monday, March 9, during an academic assembly at Cameron High 
School in Cameron, Wisconsin. Representatives of FBLA were on 
hand to recognize the winning student and teacher. Also present 
was a representative of EconomicsWisconsin, a statewide organi-
zation committed to educating Wisconsin students in economic 
and free market concepts that makes The Stock Market Game 
and InvestWrite available to students in the state.
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Investor in the Making
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Desal Waste Plants
by Henry Pike

Around the world, from wealt
hy countries to third world 

countries, billions of peopl
e are at risk of water short

ages 

or lack of access to clean,
 potable water. Tokyo, Japa

n, a thriving metropolis fa
ces threats of water scarci

ty due 

to its reliance on above gr
ound freshwater like rainfa

ll and lakes. Lack of usabl
e water is an endemic probl

em and 

is unlikely to abate anytim
e soon under the current co

nditions of human use and m
anagement of water resource

s. So 

what might be a solution to
 this problem? The answer a

ppears to be in creating de
salination plants and waste

water 

treatment plants to recycle
 water. The latter deals wi

th cleaning and recycling w
ater used in homes and busi

nesses, 

and the former dealing with
 converting saltwater from 

places such as our oceans 
into usable and safe water.

 Those 

types of facilities have al
ready been in use to quell 

our water shortages. Yet th
ere is so much opportunity 

in this 

space to make a difference 
in the lives of everyone an

d to be a profitable busine
ss. Water covers 70% of the

 Earth, 

yet freshwater only makes u
p 3%, so less than 3% of th

e world’s is usable for hum
an purposes. 

But imagine harnessing all 
the rest of that 70%, and m

aking water even more acces
sible and affordable to ever

yone, 

rich and poor, American or 
Angolan. That is why I want

 to create a company that b
uilds and runs water purifi

cation 

plants that both recycle 
freshwater and desalinate 

saltwater. I believe such 
a venture can be successf

ul and 

profitable long-term due t
o its eventual factors of 

scale and ability to harne
ss a reliable and steady r

evenue 

stream. Human demand for w
ater will most likely never

 cease as it is an essenti
al component of so many pr

ocesses 

and of life in general (hum
ans are 65% water.)

The company would start wi
th one plant and it would 

be a model for all future 
expansionary plants. The pr

emise 

of the plants is to centra
lize multiple aspects of b

usiness relating to water. 
A plant would use membrane

-based 

filtration to filter water 
such as industrial wastewa

ter used in steel mills, p
aper mills, or other indus

trial 

settings. Thus our company 
could contract with local go

vernment to be their wastew
ater treatment plant. But ou

r plant 

would not stop there and li
mit ourselves to a certain 

niche. Due to its planned l
ocation next to an ocean, i

t would 

have the capabilities to us
e similar membrane filtrati

on and reverse osmosis to d
esalinate saltwater, thus c

reating 

a brand new source of water
 for drinking, bathing, far

ming, and all other uses of
 clean water. 

But where our plants of op
eration would really set t

hemselves apart is by util
izing environmentally soun

d and 

friendly practices into ou
r operations. Desalination

 plants in operation, sim
ilar to ours, require gar

gantuan 

amounts of electricity to r
un. In turn many places tur

n to fossil fuels as their 
power source. Many people 

detest 

desalination plants in place
s such as Qatar due for thei

r use of fossil fuels for po
wer. A solution to that prob

lem is 

harnessing the water being t
reated as an energy source a

nd setting up hydroelectric
 turbines to power the opera

tions. 

Doing that would allow us 
to help humans while avoid

ing damaging our Earth and
 contributing to global wa

rming. 

Another area of concern, d
ischarge of brine water, ce

rtainly poses another dang
erous environmental externa

lity. A 

counterbalance to the clean
 and filtered water resulti

ng from desalination, brine
 water is water concentrate

d with 

all the salt and unwanted c
ompounds filtered out. Shoc

kingly, 1.5 times as much b
rine water is produced as f

iltered 

water. Even more alarmingly
, most desalination operati

ons simply dump this brine 
into the ocean. Not only do

es the 

brine contain harmful comp
ounds that are bad for wate

r quality and aquatic speci
es in the water, but the br

ine is 

highly concentrated and war
mer than other water and t

his can create deadly zones
 of water where nothing sur

vives. 

All of the dumping and envi
ronmental pollution is seen

 as the most affordable way
 to get rid of the unwanted

 brine. 

Yet their dumping of brine 
is dumping money into the o

cean. Scientists at institu
tions such as MIT have show

n that 

brine can be broken down i
nto valuable chemicals and 

additives such as sodium h
ydroxide. Some of those co

mpounds 

are even used in the desal
ination process. Thus, by 

our plants repurposing our
 brine we will save money 

or earn 

money by selling our excess
 stocks.

The inventive methods I hav
e mentioned above are all s

ome of the reasons that mas
sive, multipurpose plants w

ould 

be a phenomenal investment 
in the steady and safe marke

t of water.  Starting constr
uction and funding the plan

t would 

be quite expensive as the 
industry is capital intensi

ve and thus it would requi
re at least $2 billion in 

initial 

funding based on recent con
struction costs for other p

rojects. Shares would be so
ld to private equity invest

ors to 

build up a capital base to 
fund the project. Bonds wou

ld then also be sold to fin
ance the project and would 

deliver 

at least 6% returns for the
 first 10 years and at leas

t 9% for the next 20 years 
similar to the methods used

 to pay 

for a desalination plant b
uilt in San Diego County b

y Poseidon Water. Profits s
hould rise as the plant be

gins to 

pay for itself and our comp
any would look to expand in

to other areas with more pl
ants funded in part by bond

 sales.

Another area of operation 
of the company that will h

edge risks and provide for
 consistent earnings is si

gning 

water sale contracts with l
ocal governments and utilit

ies. Contracts lasting 30-4
0 years will assure a stron

g floor 

on operations.

Overall, investing in a wat
er treatment plant is an e

nvironmentally and financia
lly sound plan for ethics-b

ased 

investing. Moving into mark
ets that will be vital in co

ming years, as water scarcit
y mounts and more water is n

eeded, 

is a safe bet to tap market
s that will provide steady 

profits. I see in water the
 potential to be the new oi

l, and 

desalination plants capital
ize on it.
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FBLA-PBL National Officer Elections

Follow the o�cer candidates online leading up to and during  
2020 National Leadership Experience!

FBLA National O�cers for Elected O�ce

1. President (Elected by State Voting Delegates)

2. Secretary (Elected by State Voting Delegates)

3. Treasurer (Elected by State Voting Delegates)

4. Eastern Region Vice President (Elected by Local Voting Delegates)

5. Mountain Plains Region Vice President (Elected by Local Voting Delegates)

6. North Central Region Vice President (Elected by Local Voting Delegates)

7. Southern Region Vice President (Elected by Local Voting Delegates)

8. Western Region Vice President (Elected by Local Voting Delegates)

PBL National O�cers for Elected O�ce

1. President

2. Executive Vice President

3. Vice President of Communication

4. Vice President of Financial Development 

5. Vice President of Membership

Please note: FBLA and PBL National Parliamentarian Candidates will not go through the interview or election process. All candidates com-
pleting an application (see below for application) will receive instructions for completing the written exam.

May 15 is the FBLA National O�cer Candidate Application Deadline  

By June 1 all candidates will need submit all materials below by Midnight EST on this date through the Candidate Campaign Materials 
Form.  This form contains any guidelines/speci�cations for these items.              

 n Headshot

 n Candidate Flyer

 n 2 Minute Speech Campaign Speech Link

 n Campaign Website Link

 n Campaign Budget (Upload from template)

 n List of Campaign Materials

A webinar will be hosted on June 12 to prepare candidates for their online campaigns. 

This year, all FBLA and PBL election activities will be conducted 
online. Voting delegates are responsible for electing the National 
O�cers that will serve FBLA-PBL for the 2020-21 program year.
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Electing Your Officers

For this year only, candidates for elected o�ces will be elected by a plurality vote of registered 
voting delegates. De�nition: Plurality is the simplest means of determining the outcome of an elec-
tion. To win, a candidate need only poll more votes than any other single opponent.

Votes are determined as follows:

FBLA
Each state chapter in good standing shall be entitled to send two voting delegates and one alternate from its active membership. 
These State Voting Delegates vote on the election of the National President, National Secretary, National Treasurer and any bylaw 
amendments.  State Key Contacts will determine each of their two State Voting Delegates based on a form which is due by May 22.
Each local chapter in good standing shall be entitled to send from its active membership, two to four local voting delegates and one 
alternate for each voting delegate to the National Leadership Conference in accordance with the following:

 n Under 50 members—two voting delegates.

 n 50–100 members—three voting delegates.

 n Over 100 members—four voting delegates.

These delegates vote for their Regional Vice President.  These are determined from those members that are registered for 
the conference.  Each local adviser will be sent a form to register their voting delegates. 

The FBLA Local Chapter Voting Delegation Registration Deadline is June 9, 11:59 p.m. EST

PBL
Votes are determined as follows:
Each local chapter in good standing shall be entitled to send from its active membership, two to four local voting 
delegates and one alternate for each voting delegate to the National Leadership Conference in accordance with the 
following:

 n Under 50 members—two voting delegates.

 n 50–100 members—three voting delegates.

 n Over 100 members—four voting delegates.

These delegates vote on the election of all PBL National O�cers running for elected o�ce and any bylaw amendments.  These del-
egates are determined from those members that are registered for the conference.  Each local adviser will be sent a form to register 
their voting delegates. 

The PBL Local Chapter Voting Delegation Registration Deadline is June 4, 11:59 p.m. EST

LEARN MORE about campaigns and voting at www.fbla-nlc.org.
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By Vivian Clarke
FBLA National Treasurer 

Niel Patel, former FBLA National President (2016-2017), currently attends the University 
of Minnesota - Twin Cities. In the following interview, he elaborates on his experiences 
with FBLA, college, and entrepreneurship. 

1. What positions did you hold on the local, state, and national levels for FBLA?

Local: 2015-2016 VP of Communications National: 2015-2016 National President’s Assistant, 2016-2017 National President

2. How did your position as FBLA National President prepare you for the transition from school to work? 

The most important learning that I came across, while serving as FBLA National President, was understanding what it feels like 
to work on something you’re passionate about. It’s honestly a vitalizing experience compared to any other work experience 
that I had prior to serving. When you spend your time on something you’re passionate about, everyday is not �lled with work 
it’s �lled with opportunity.

3. What’s the most valuable skill you learned from FBLA? How are you applying that skill in college and the workplace? 

One of my greatest weaknesses, throughout my life, has been my inability to wake up early. Traveling to over 12 conferences 
�lled with early �ights and action packed schedules helped me build the discipline to consistently wake up early. In fact I now 
wake up at 5am on weekdays to get a strong start to the day.

4. Can you tell us about your businesses, PikUp? How did FBLA prepare you to be an entrepreneur? 

Runerra (now rebranded as PikUp) was a startup opportunity that a few friends and I began to pursue while in college. After 
being accepted to the Target Techstars Retail Accelerator, the team and I decided to take a 3 semester leave from college. 
Today PikUp has raised over $500,000 in funding, and is active on 2 campuses in Minnesota. FBLA showed me to get comfort-
able being uncomfortable, because that’s where growth happens. Runerra was my �rst exposure to the startup scene, and 
although uncomfortable, I’ve taken away learnings that will accelerate in the coming years.

5. What advice can you give to someone looking to start a business?

Your best asset will be the people around you. Learn from individuals that have experience in the business that you are ex-
ploring. Gain feedback from your community to understand if your product has a valid value proposition.

6. Is there anything else you’d like to share? 

Until the age of 20, explore as many di�erent careers that peak your interest. You will gain 
valuable work experience, and develop as an individual. You’ll understand if the interests you’re 
exploring bring you the satisfaction you desire from your future. It’s the mistakes you make 
throughout that journey that will ideally put you in a position to understand the career path 
that you align with the most. Once you get to that point, it’s time for you to work towards that 
passion with everything you have.
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A stroke ahead
How teaming up with a mentor can 
move you into a leading position
Social media connections. Email introductions. Coffee meetups. 
Professional networking, while playing a crucial role in aiding your job 
search, can often feel like a lot of work without much momentum. 
Finding a mentor, on the other hand, could be the major key relationship 
to helping you keep your head up and your eyes on your education and 
career goals. Unlike most networking contacts, a mentor makes a long-
term commitment to you and your future. They’re your go-to contact, 
your professional guru who is there to help you fl ex in your personal 
career. A mentor is someone you can ask important questions, aid in 
examining your goals, and keep you accountable about who you want 
to become because they too, have been where you are. Taking the 
steps to establish a quality mentorship is crucial to both your personal 
and professional development. 



To learn more about culture at KPMG, visit us at www.kpmgcampus.com

Coaching is key
A mentoring relationship can help you achieve ambitious 
goals by providing opportunities to: 

•  Observe and interact with another more experienced 
professional 

•  Receive honest feedback and direct encouragement 

•  Acquire and enhance knowledge, skills, and 
perspectives 

•  Ask questions 

•  Gain access to practical resources and tools

The starting line
When you look for a mentor, start by seeking out 
respected colleagues within your own fi eld. A mentor 
can be a senior professional, but often someone closer to 
your own age and experience level will relate best to your 
current situation. Also consider what you want help with 

– job skills, people skills or work/life balance issues? You 
can search for mentor via a formal program such as the 
one KPMG provides, or simply ask someone whom you 
respect and admire if he or she would consider becoming 
your mentor. A mentor’s commitment to you can vary 
over time and as your mentoring relationship develops. 
So you might approach your potential mentor with a 
fl exible proposal that is considerate of his or her time 
and responsibilities.

After you fi nd a mentor and agree to begin, establish 
some parameters and a working schedule. Find out 
where/when/how often your mentor is available to 
talk or meet. During your fi rst conversation, share your 
background and goals. Discuss your strengths and areas 
for improvement. Explain what you want to accomplish 
as soon as possible and what you want to develop for the 
long term. Agree to action items and next steps. Finally, 
decide how you’ll measure progress.

Tailor your training
Focus will make your conversations more personally 
meaningful and professionally productive. Think about 
what you want to work on with your mentor:

•  Are there specifi c goals you think your mentor can 
help you with? 

•  What challenges are youhoping your mentor can 
help you overcome? 

•  How can your mentor best provide encouragement, 
feedback, knowledge, perspective, networking 
opportunities or visibility to leadership?

Get into the fl ow
Your meetings can revolve around work or personal life 
(especially work/life balance topics). Questions that could 
spark a lively discussion include: 

•  What are your long-term goals? 

•  What path did you take to get to this career stage?

•  What do you wish you had known or done fi ve 
years ago? 

•  What are the challenges you face in your typical day/
week/month?

•  How do you resolve confl icts at work?

•  How have you balanced work with the rest of your life? 

•  What should I be doing differently?

•  What additional education or training do I need?

•  How should I prioritize my career goals?

•  How do I measure my success?

Everyone wins
The value of mentoring is well recognized by companies 
that practice comprehensive talent development. At 
KPMG, approximately 12,000 employees are involved 
in mentoring or being mentored. This commitment by 
mentors to give help, and willingness among mentees 
to take help, enables employees at all levels to benefi t 
from the combination of inspiration and example that can 
create career champions. 1

© 2020 KPMG LLP, a Delaware limited liability partnership and the U.S. member fi rm of the KPMG network of independent 
member fi rms affi liated with KPMG International Cooperative (“KPMG International”), a Swiss entity. All rights reserved. 

Here’s how to get started.
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Chapter News
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FOR IMMEDIATE RELEASE 

Montgomery Co. ATC Future Business Leaders of America 

Contact: Angela Barker   

Montgomerycountyfbla.com E: angela.barker@montgomery.kyschools.us 

On February 11th, Montgomery Co. FBLA chapter 5341 traveled to Frankfort, KY for Student 

Leadership Day. Members got the opportunity to tour the Capitol building. While at Student 

Leadership Day, members had the opportunity to hear a speaker on the topic of being an 

involved citizen, and the importance of executing our right to vote. While visiting the state 

capitol and through Student Leadership Day the members got to meet many new students who 

also attended Student Leadership Day. This field trip gave chapter 5341 members a chance to 

connect with their fellow members, see the state capitol, and learn many valuable lessons. 

Pictured above are Montgomery County FBLA members

in front of the capitol building in Frankfort, KY. 
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FBLA-PBL Week
ALABAMA | The second week of February, (February 2 – 9) was FBLA-PBL Week, which gives members a chance to connect with other 
members and o�ers a world of new opportunities. We were pleased to see participation and celebration across the country!

The Lincoln High School (Alabama) FBLA executive team decided that FBLA-PBL would be a perfect chance to reward active members 
and generate interest. To celebrate FBLA Week, the Lincoln High School chapter of FBLA planned a fun-�lled week with plenty of chances 
to connect and gain community service hours.

Sunday, February 2 was Share Your FBLA Story Day, where FBLA members posted their experiences on social media using 
the hashtag #FBLAPBLWeek. On Monday, February 3, members visited Lincoln Elementary School to read to the students. 
Members came to school in their favorite professional attire on Tuesday, February 4 for Dress for Success Day. To reward 
active members, an ice cream and cake social was held where members could enjoy a sweet reward and gain time to 
socialize. On Thursday, members showed their pride in this amazing organization by wearing their favorite FBLA T-shirt 
with jeans. The week ended with an FBLA meeting and movie night where members gathered in the adviser’s classroom 
after school to discuss chapter business, celebrate Adviser Appreciation Day, and spend time together to watch a movie. 
For Adviser Appreciation Day, members wrote small letters to our adviser about how much her hard work was appreciated. The letters 
were stored in a small, decorated mason jar and delivered to the adviser on the day of the meeting. That following Saturday, members 
met at the LHS campus to participate in Campus Clean-Up, followed by lunch.

To advertise FBLA week activities, FBLA members created posters to hang around the school. In addition to that, FBLA week activities 
were announced on the school intercom, plastered on the announcement boards, and blasted on social media and Remind. FBLA-PBL 
week served as a perfect time to advertise FBLA and its activities in order to create interest among the other students at our school 
while also celebrating what it means to be a part of FBLA.

IOWA | Bellevue FBLA hosted several activities during FBLA week. To kick o� the week, Riley Till, a BHS graduate and former Bellevue 
FBLA member, spoke all 9-12 graders about the importance of business education, FBLA, and what it is like to go to college and operate 
a business in a small town. On Tuesday everyone was encouraged to “Dress for Success”. Wednesday was teacher appreciation day and 
FBLA members treated the teachers with cookies. Thursday was Hat Day. Any student wearing a hat paid $1 and the proceeds went to 
Mercy Hospital’s NICU. Finally, on Friday, everyone wore their new Bellevue chapter t-shirt.

Social Responsibility 
WISCONSIN | On January 30, 2020, the Gilmanton (Wisconsin) FBLA members hosted their annual 
Hoops for Hope event during the boys’ basketball game against Whitehall. In the weeks before 
the day all of the members were asked to call local businesses if they would be willing to make a 
donation that would be made into baskets for the bucket ra�es.

During the event members took turns running all of the activities which included the 50/50 
ra�e to the bean bag toss. When half time came, during the varsity game, the bean bag 
toss, 50/50 ra�e and the Miracle Minute took place. During the Miracle Minute six members 
took buckets and went through the crowd to receive any donations they were willing  
to give for a minute. After the game it was time to draw the winners of the thirty-one donated 
baskets.

All in all the whole night was a success and resulted in a total of two thousand six hundred thirty-
�ve dollars being raised. Thanks to our wonderful community and all of the Gilmanton FBLA 
members who made the night spectacular. Everything that was raised during Hoops for Hope was 
donated to the American Cancer Society which will be used for research to �nd a cure for cancer.

Awards and Recognitions
ARIZONA | Congratulations to Vivian Clarke, Sunnyslope High School (Arizona) and FBLA National Treasurer for beign was presented 
with the CTE U.S. Presidential Scholars Semi�nalist Award from Arizona Department of Education Deputy Associate Superintendent 
Cathie Raymond. Vivian is just one of �ve semi�nalists in Arizona.
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Sponsors & Partners

GEICO
FBLA-PBL members could receive a special discount on GEICO auto insurance. Visit geico.
com/fbla-pbl or call GEICO at 1-800-368-2734 for a free quote today.  By identifying your-
self as a Future Business Leaders of America-Phi Beta Lambda member, you will also help 
support your association. Be sure to have your current coverage information available in 
order to secure a comparable quote. 

NOTE: Discount not available in Michigan, Mississippi or Tennessee.

Lead4Change
Do you know the �rst step to being a great leader?  Be Your Best Self!  That’s all – sound 
easy?  Not always.  The Lead4Change lessons start with understanding yourself.  Then, 
students can move into forming a team.  Team success is heavily determined by valuing 
others – because they are “being their best self”.  Everyone brings something of value to a 
team. How can you value others and collaborate successfully?  As a team, you then move 
through a series of activities that produce ideas, designs, actions and measurements to 
ensure success at each step of the process.  

“Everyone” participates in community service at some point in their life.  But it takes leaders 
to understand how to accomplish high quality, high impact service.  What if, in the year 
2020, you brought the best solutions and actions to your school or community, around 
a need your students always wanted to address?  What if you also brought up to $10,000 
of resources to that need?  

Advisers registered on Lead4Change.org.  Students can register too – everything is avail-
able to you, for free.  Wait, are there obstacles in your way?  Let’s talk.  Contact us and we 
will assist you.

Not sure if you qualify?  Lead4Change is for 6-12th grades.  A team is 3 or more students.  
Deadlines to enter the Challenge on May 15th.  You have time – you have ideas – are you 
ready to make this the best year ever?  Let’s go!
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We are pleased  
to share that the 
2020 National Leadership 
Experience 
website is now live!
The NLE website serves as the hub for all information relating to our online leadership experience.  
Check out the site today for information about:

 n National O�cer Elections: Learn about how the campaign and voting for your 2020-21  
National O�cers will take place.

 n Competitive Events: Discover how students can participate in the online FBLA-ML, FBLA,  
and PBL National Awards Program.

 n Leadership Content: Save the dates (PBL – June 24 – 26 and FBLA-ML/FBLA – June 29-July 1)  
for the opening general session featuring keynote speakers  J.J. Ament and Kat Perkins, a day full  
of online leadership workshops, and closing celebrations announcing the 2020-21 National O�cers!

 n And so much more!

Registration is scheduled to open the week of May 11. We appreciate your support in o�ering this online event  
and look forward to having you be part of our special 2020 online leadership experience!
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FOLLOW US ON 

MEREDITH REPIK  

EMAIL 

PHONE 

FBLA-PBL 

MARCH OF DIMES 

MARCH OF DIMES HELPS STUDENTS WITH 
COLLEGE APPLICATIONS AND CAREER PATHS 

FBLA-PBL Students from across the country use 
their community service to assist their future 

FBLA and the March of Dimes have been long standing partners for over 50 
years. We partner together to provide your members an opportunity to be 
leaders in your communities across the country through volunteering, social 
responsibility and fundraising for our mission. Students are the heartbeat of 
our partnership and several students have used their March of Dimes 
experience to assist them with college applications and career pathing.  

WAYS TO GET 
INVOLVED 
¥  Join a local committee with 

March of Dimes or local 
board of directors 
 

¥  Start a fundraising event at 
your school or in your 
community and lead the 
efforts  
 

¥  Coordinate a volunteer 
activity virtually and pull 
together members to form 
committees to make it 
successful 
 

¥  Be a March of Dimes 
ambassador sharing your 
personal story of how the 
March of Dimes has touched 
your life 
 

mrepik@marchofdimes.org 
(843) 614-3355 

Travis Johnson, FBLA President, shares his experience with March of 
Dimes and his application process at Harvard. "As I began the daunting 
process of applying to colleges, I noticed a trend: colleges consistently 
asked about meaningful extracurricular activities and impactful community 
service projects. In today’s evolving society, colleges and universities are 
looking for more than just someone whose academic prowess set them 
apart from others. Instead, they’re looking for leaders who go above and 
beyond both in the classroom and their communities. Without a doubt, my 
experience working with March of Dimes was an integral factor in my 
getting accepted into several institutions, including Harvard. I developed a 
passion for March of Dimes after my mom recalled our family’s story with 
prematurity. I was born a month early and had to spend over 2 weeks in 
the NICU. After learning about my personal background and learning the 
purpose of March of Dimes, I immediately became passionate about 
working to improve the health of moms and babies. Colleges are really 
looking for passionate individuals, and I am forever grateful for my 
experience working with March of Dimes."  
 
Elizabeth Howell, National Parliamentarian, shares her story about how 
volunteering with March of Dimes made a huge impact on her college wish 
list. “Overall, I have loved the opportunity to work with March of Dimes and 
encourage our members to get more involved in their chapters and on 
social media. I included my work with March of Dimes as a community 
service activity on my application to college. I believe it was impactful to 
have involvement at the national level with such a well known organization 
like March of Dimes.” 
 
Volunteering with March of Dimes is a great way to make an impact in 
your local community. Contact Meredith Repik to learn how you and your 
classmates can get involved.   ©

 2018 M
arch of D

im
es 


